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Glenn Keels 

Director of Marketing, Hyperscale Business Unit, 

Industry Standard Servers and Software 

Hewlett-Packard Company 

 

 

Glenn Keels is director of worldwide marketing for HP’s Hyperscale 

Business Unit as a part of the Industry Standard Servers and Software 

organization.  

He is responsible for lifecycle marketing of HP ProLiant servers, and the 

market’s broadest range of converged infrastructure products, services 

and solutions.   

Keels rejoined HP with over 15 years of enterprise solutions marketing 

experience. Most recently, he led worldwide server product marketing 

for Cisco Systems and Dell. He first joined HP in 1994, leading Services 

Marketing for Compaq ProLiant servers after more than 10 years of 

service as an enlisted soldier then officer in the U.S. Army.   

Keels holds a bachelor’s degree from Tarleton State University and is a 

Distinguished Military Graduate of Texas A&M University. 

 

 

  

 


